
TM

  Offer brands a powerful,
effective way to communicate with, 

and learn from, highly-targeted users

One of the biggest challenges for any advertiser is reaching a qualified, targeted market.

By participating in the program, brands are provided with strategic product placement as well as
editorial coverage. The program helps generate additional registered users for existing brand cus-
tomer loyalty programs and also directs consumers to brand web sites.

Toast Network is currently establishing annual charter sponsor agreements with a limited number of
leading wine, beer and spirits brands. The number of charter sponsors allowed to participate will
be capped for the initial consumer database.

In addition to sponsorship positions in Toast Magazine, Toast Greetings and Toast Retailer Web
Sites, participating brands may deliver dedicated product emails to the entire Toast subscriber list
or an identified selection. Brands may also supply custom survey questions which will be populat-
ed through consumer registrations, sweepstakes entries, online polls and activity tracking from arti-
cle and feature click-throughs. Extensive reporting and data analysis features are made available to
charter sponsors.

Toast Network allows brands to communicate with confirmed users of beverage 
alcohol via the customer’s local retailer!

> Brand Benefits
• Direct-to-consumer advertising with confirmed users
• Ability to reach consumers through their 

existing, preferred retail establishment
• Access to consumer profile data
• Ability to provide substantial editorial 

content not possible in traditional 
print advertising

• Ability to build stronger retailer support 
by helping provide customer loyalty tools 
and store web sites at no cost

• Ability to communicate with, and survey, 
retailers through Toast Network 
trade communication




